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1. Wabmnsittnent to Sustainability

I: or more than 140 years, Watts has been committed to improving the comfort, safety, and quality
of life for people around the world through our expertise in a wide range of water technologies.

Our mission encompasses the development and manufacture of high-quality products, systems and
solutions for the conveyance, conservation, control and safe use of water. With more than 50
locations around the world, we are also dedicated to continually increasing energy efficiencies and
reducing waste in our manufacturing and distribution facilities.

For Watts, corporate responsibility includes giving back to our employees as well as to the
communities we serve. Our employees are the driving force in our business, and we are committed to
enhancing their experience, safety, and satisfaction in the workplace. In the cities and neighborhoods
where we serve, we are proud to give back locally to those in need and globally through clean water
initiatives such as Planet Water.

Our customers rely on our products and services to help them remain competitive and
environmentally responsible in the marketplace. We are proud that our family of companies provides
a wide range of solutions that address plumbing, heating, and water quality needs across the globe.

As a global leader, we remain committed to our employees, customers, and partners in the
innovation, development, and manufacturing of water technologies, systems and solutions that
protect our natural resources.

Sincerely,

s

Robert J. Pagano, Jr.
CEO and President

bOur employees

are the driving
force in our
business, and we
are committed to
enhancing their
experience, safety,
and satisfaction
the workplace. \




2. Company Profile

Mission

Vision

Values

Major
Brands

Product
Categories

Vertical End
Markets

Customers

WWATTS®

To improve comfort, safety, and quality of life for people around the world through our expertise in a wide range of

water technologies.

To be the best in the eyes of our employees, customers, and shareholders.

To be the global leader in providing innovative, high-quality products, systems, and solutions for the conveyance,
conservation, control, and safe use of water through a focus on customers, innovation, and continuous improvement.

A Integrity & Respectd Doing the right thing in the right way, always

A Accountabilityd Focusing on results; doing what you say you are going to do
A Continuous Improvement & Innovationd Maintaining a customer focus; improving every day
A Transparency & Demonstrating candor and openly sharing information

AERCO, Ames, Apex, bar, BLUCHER, Dormont, FEBCO,
HF scientific, Microflex, Mueller Steam Specialty, Orion,
Powers, Premier, PVI, SOCLA, SunTouch, tekmar, valpes,
Watts

Plumbing & Flow Control, Water Quality & Conditioning,
Drainage & Water Reuse, HVAC, Municipal Waterworks

Healthcare, Hospitality (lodging / food service), Institutional /
Educational, Multi Family / Commercial, Sports Complex,
Industrial, Marine, Residential

Leading wholesalers and distributors, retailers, and Original
Equipment Manufacturers (OEMs) worldwide

Headquarters

CEO & President
2017 Revenue
NYSE Stock Symbol

Employees

Website

North Andover, MA
Robert J. Pagano, Jr.
$1.5B (2017 Sales +4%)
WTS

4,800+

www.wattswater.com







3. Environmental Sustainability

0

the following:

Our goal is to help support our natural resources by providing products and services that address
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Q Our products
4 address water
T contamination,
‘a? scalding, legionella,
;)5 water pressure, and
4 flow control.

ur focus on water technology systems and solutions helps sustain a clean and healthy
environment for future generations.

B. Energy Efficiency

Our products provide water
based solutions, that conserve
energy in both commercial &

residential settings.

Our products
include both
components & systems
designed to
conserve water and
reduce waste.
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